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Today Overview 01 hour

March 1 Soual medla b - 30:00
March 15 - 30:00

March 29 Streaming .. - 30:00
April 12 Donation levels € - 30:00

Later today: Your local data

Dates subject to change
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Methodology

X

Respondents are all listeners of Public Radio stations

44 stations are included in the sample, covering multiple formats
from throughout the US

No station contributed more than 3.3% to the sample
N =21,099
Interview dates: November 2 -24, 2010

Most respondents are members of station email databases & were
sent an email

Some responses were gathered via 2@
web site or social networking pages/blogs. On -air announcements
used by some stations.

x  All responses were collected online, and efforts were made to
prevent duplicate responses

x Some wording of questions has been changed from year -to-year,
and is noted where applicable

x This is a web poll and cannot replicate all radio listeners or even all
Public Radio listeners
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Communicating With Friends & Family
In The Past Year
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Become a Member Today »
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Listen Exclusively To Public Radio
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Interacting With Public Radio
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contribute to your station




- - 5 - (5%) Own iPod (10%) ==
U nd er (6%) Own HD Radio (%) ==
$250 (156} own ereader(16%) NN 3=
; ; = setrodio (8% R
: (]7%) Fon/Fnend/Follower (16%) ____]
S

;‘(85)( Read Daily Paper (printed or online) (89%)
| (88%) Listen To Radio (91%)1 u
| (91%) Use Internet (91%)1 3

(95%) Own Cell Phone (96%) 3

* Percentoge of Tolal Respondents using medium weekly or more - I'P:wl'lcge off Total ?&pfnm using indlu'm kzilleosi llhl;;ur per day - + Percentage of Tofal Respondents monthly or more -
centage of respondents shopping online af least mon

. ﬂGOb.’ 1 [ 9 PUBLIC RADIO




NET PROMOTER

Likelihood To Recommend

Neutral

t
6
A

Detractors Promoters

% Promoters —_ % Detractors MNet Promoter Score




Net Promoter Scores
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. Radio Listening vs. Internet Usage
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